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world championship medals have been 
won wearing ASSOS. 

Partnering with some of the best 
riders worldwide gives ASSOS an 
opportunity to create, experiment, 
develop new advancements and test 
products. Among these new products are 
off-road and mountain-biking apparel. 
Along with pursuing product expansion, 
ASSOS targets a broader geographical 

scope by expanding its distribution 
channels such as online and bike shops. 

Though its main markets include 
Europe and the United States, ASSOS 
seeks to bring its products to Asia, 
particularly China, and eventually build an 
ASSOS office with a local sales force. 

“We seek retail partners equally 
passionate about cycling and serving the 
rider,” Duff says. 

Cycling as a competitive sport requires 
tremendous mental and physical 
readiness for athletes as they prepare for 
the challenges of the open road. Their 
choice of gear also makes a critical impact 
on overall performance; this is why 
ASSOS of Switzerland creates the 
ultimate biking apparel to empower 
athletes and enthusiasts to go the 
distance.

“Our philosophy is ‘Sponsor Yourself’
– this means to do something good for 
yourself by choosing ASSOS,” says 
chairman and CEO Philip Duff.

Made by cyclists for cyclists, ASSOS
was founded by professional athlete Tony 
Maier. In 1976, he developed the first 
carbon bicycle frame, which was far ahead 

of its time. From there, Maier explored 
other avenues to continuously improve 
the bike-riding experience. This led him to 
develop the earliest Lycra cycling shorts 
and later shirts, jerseys, jackets and more. 

ASSOS was also among the pioneers
to invent the first synthetic, flexible and 
stretchable cycling shorts insert pad, the 
industry benchmark to this day. The 
company nurtures a strong innovation 
culture that gave way to more than 150 
patents by investing 10 per cent of 
revenues in research and development. 

Athletic teams  such asTeam 
Dimension Data, Swiss Cycling and USA 
Cycling choose ASSOS gear for 
unparalleled comfort and unbeatable 
performance. More than 350 Olympic and 

RIDING THE WAY TO VICTORY 
WITH ASSOS OF SWITZERLAND

It is an exciting time for pharmaceutical 
companies in growth markets especially in 
Asia. Perlen Packaging, a world leader 
offering a full range of high-barrier 
pharmaceutical packaging solutions, is 
driving its expansion in Asia with the latest 
packaging concepts the world has never 
seen before. 

“We now have better access to the
Asian market, and our business there is 
developing nicely as anticipated,” says 
CEO Wolfgang Grimm. “We are pursuing 
our global strategy of not accomplishing 
everything from Europe or the United 
States as we follow our international 
clients and participate in the growth of 
emerging markets.”

With support from its new fully 
fledged manufacturing facility in Suzhou 
and a similar upcoming site in Brazil, 
Perlen Packaging aims to breach the 200 
million Swiss francs (HK$1.55 billion) net 
sales mark in the next few years. In Asia, 
the company welcomes collaboration with 

Perlen Packaging can develop and supply 
ultra-high-barrier films that provide 
medications unmatched protection 
against oxidation and vapour. This 
innovation is best suited for powdered 
dosages, which are more sensitive than 
solid preparations. 

The company is also the first in the 
world to offer a single-use inhaler wherein 
the packaging also functions as the 
dispensing device. Offering unmatched 
hygiene, manufacturing simplicity and 
logistics cost savings, BLISTair is ready for 
the approval process by the China Food 
and Drug Administration and is set to be 
launched within the coming years.

“We can support the Chinese 
pharmaceutical industry by providing 
constant quality,” Grimm says. 

“Aiming to be a global leader with 
more than half a century of 
pharmaceutical packaging experience, we 
can provide the industry with new 
opportunities and solutions.”

universities, machine builders and local 
companies in expanding the share of the 
region to 30 per cent of global sales. 

“We are now in a position to offer 
exceptional products and concepts that 
are totally new to the market,” Grimm 
says. 

Tailoring to client specifications, 

Wolfgang Grimm, CEO

PERLEN PACKAGING DRIVES GROWTH 
IN ASIA WITH BREAKTHROUGH 
CONCEPTS FOR PHARMA INDUSTRY

Bolstered by its connections with 
international business and cutting-edge 
research, Switzerland arguably has the 
best higher education system worldwide. 
Representing the crème de la crème of the 
country’s elite schools, Business School 
Lausanne (BSL) is among Europe’s top 
institutions, offering one of the most 
exemplary master of business 
administration (MBA) programmes in the 
world, according to the QS Global 200 
Business Schools rankings.

The leading innovator in business 
education has also won accolades for its 
holistic approach to its undergraduate and 
graduate programmes, executive 
doctorate and continuing education and 
business research.

“We offer a global approach across
our business programmes in the most 
advanced skills such as creativity, problem 
solving and resilience,” says Philippe Du 
Pasquier, president of the board. “These 
are really key skills in the 21st century.”

Founded in 1987 as a private 
university, BSL was the first European 
business school to receive the coveted 
nod from the Accreditation Council for 
Business Schools and Programs in 1996. 
Its one-of-a-kind business curriculum 
enables it to offer a comprehensive 

entrepreneurship to ensure employability. 
The school also collaborates with 
companies across industries to 
continuously meet the changing needs of 
the market.

BSL enjoys solid partnerships with the
Lémania Swiss Group of Schools,  Dublin 
Business School and Seoul School of 
Integrated Sciences & Technologies, 
among several other universities and 
associations. It welcomes students from 
China and Southeast Asia, and would 
like to build further partnerships with more
educational institutions interested in the 
fields of information technology, 
biotechnology and engineering.

education that promotes employability 
through hands-on learning from 
experienced business professors.

“We redefine our practical teaching
approach through the models that we use 
for the executive MBA and immersion 
with working people,” Du Pasquier says. 
“Through developing social and 
emotional skills, students benefit from a 
distinct competitive advantage on the 
job.”

With more than 85 per cent of its 
students composed of international 
students, BSL inculcates dynamic 
thinking, responsible management 
behaviour, a professional mindset and 

(From left) Dr David Claivaz, acting dean, and Philippe Du Pasquier, 
president of the board 

BSL’S HOLISTIC BUSINESS EDUCATION 
REDEFINES PRACTICAL TEACHING TO 
ENSURE EMPLOYABILITY

on the inherent advantages of 
underground cables. 

“Our business is ready to meet every
single order from Asia,” Prat says. “We 
have all the experience, knowledge and 
innovative spirit to propose simple and 
efficient solutions.”

Dr Philippe Prat, CEO

The construction of the Nissum Bredning 
offshore wind farm in Denmark required a 
special equipment that can lay power 
cables seamlessly from onshore to 
offshore. Cable-laying specialist Plumettaz 
rose to the challenge and proposed its 
Watucab. Featuring a patented floating 
technology combined with the force of a 
compact cable feeder, the machine can 
effortlessly drive 160mm-thick power 
cables along tortuous land and seabed 
routes. 

“It is a very powerful method,” says 
Dr Philippe Prat, CEO. “We can install one 
kilometre of cable in less than 90 minutes 

while involving less people and 
resources.” 

Drawing on 95 years of engineering
expertise,  Plumettaz has created among 
the finest machines that also include 
industrial winches and oil pumps for high-
speed trains. The company’s biggest 
contribution, however, is its adoption in 
1987 of a jetting technique that uses air or 
water propulsion to push cables into pipes. 

The latest version of this innovation is
the IntelliJet. The size of a small suitcase, 
the device uses sensors and a built-in 
software to monitor, supervise and execute 
telecommunication-cable installation at 

the touch of a button. “We do believe that 
the premium brand that we have 
established will also need to follow the 
market’s evolution into digitalisation,” Prat 
says. “We are digitising our mechanical 
techniques as we bring mechanical 
solutions to the digital world.”

Plumettaz technologies are fast 
catching on in Asia, especially in Japan, 
where the government is reconstructing its 
energy infrastructure after the Fukushima 
incident and the onslaught of natural 
disasters. The company is eager to further 
educate markets such as China, India, 
Indonesia, the Philippines and Myanmar 

PLUMETTAZ DELIVERS SWISS 
ENGINEERING MARVEL WITH WATUCAB 

that comes with its reputation. Industry 
leader fitech has thrived with this passion 
for intelligent engineering for 37 years. 

“We do not have a slogan; we just 
have our own meaning of quality, and that 
is when our customers keep on coming 
back to us,” says fitech CEO Raphael Feusi.

With headquarters in Switzerland and
a representative office in China, fitech 
specialises in the construction and 
manufacture of machinery and plants for 
the production of low- to high-viscous 
goods such as adhesives and sealants. 

Starting with the manufacture of 
mixing systems for polyurethanes and 
processing of chrome and mild steel, fitech 
has grown with a team of design experts, 
and added dryers for the raw materials and 
filling systems for drums and pails. 

To serve the growing demands of its
clients, fitech introduced its latest 
innovation — the Vertical Vacuum Mixer 
Phoenix VMP — featuring a flexible vessel-

change system designed for efficient 
mixing-in of raw materials and liquids into 
sealants, adhesives and other products. 

“The market took notice of us, 
especially as the supplier of single 
components such as dryers, mixers and 
filling stations,” Feusi says. “Our main goal 
for the future is to present ourselves as a 
supplier of customised complete 
production plants and turnkey systems.”

The company now serves leading 
players in Switzerland, Germany, Japan, 
the United States, China and other big 
producers of adhesives and sealants in 
Europe and across the globe. 

Together with its project management
team and its partner in China for more than 
10 years, fitech envisions continued 
growth in these markets. It aims to do this 
organically through collaborations with 
research and development teams, 
including universities and agents from 
Africa, the Middle East and Asia.

Just like with cheese, chocolates and 
watches, for which customers tend to seek 
the label “Made in Switzerland,” Swiss 
engineering has certainly earned 
undeniable respect because of the 
guaranteed quality and excellent reliability 

Raphael Feusi, CEO

FITECH INTRODUCES NEW VERTICAL 
MIXER FOR EFFICIENT PRODUCTION 
OF ADHESIVES AND SEALANTS

and small independent asset management 
firms, plus its client-focused approach and 
well-organised take on investments are the 
firm’s keys to success.

In line with its unwavering 
commitment to satisfying each client’s 
needs, 1875 Finance adheres to its 
investment philosophy of providing 
transparent, stable and high-quality 
medium and long-term investments.

Devoted to protecting its customers’
assets from market risks and fluctuations, 
the company fulfils the roles of highly 
efficient chief financial officers through its 
meticulous assembly of international 
clients. 

“We have lawyers, private equity 
experts, asset managers and allocators, 
real estate teams, fund managers and 
compliance officers,” says Olivier Bizon, 
chairman and co-founder of 1875 Finance. 
“We have a lot of expertise in our team.”

Set to attain a target of 15 billion Swiss
francs in assets in the coming years, 1875 
Finance is keen on growing in Asia through 
1875 Finance Hong Kong, and in Dubai, the 
United States and Europe.

It welcomes joint-venture 
opportunities with well-established asset 
management firms in mainland China, and 
is dedicated to giving its clients a wide array 
of premium market opportunities. 

Maximising asset growth requires 
knowing which investments to acquire, sell 
and keep. Selecting the optimal company 
to aid in handling these financial matters is 
key to building the most wealth. 
Offering one-stop, fully integrated 
solutions entailing asset and real estate 
management along with tax, 
financial and legal advisory 
services, 1875 Finance 
dominates among Switzerland’s 
leading independent asset 
management firms.

Catering to several influential private
and professional clients and multi-family 
offices, 1875 Finance has expanded 
considerably since its establishment in 
2006, doubling its starting assets to 10 
billion Swiss francs (HK$78.23 billion). The 
company works with more than 35 banks, 

holding five offices worldwide: one in 
Geneva and Zurich – regulated by the
Swiss Financial Market Supervisory
Authority – in addition to offices in
Luxembourg, Singapore and Hong

Kong.
1875 Finance’s distinctive

company size, placing
between large banks

1875 FINANCE RISES AS TOP CHOICE AMONG 
INDEPENDENT ASSET MANAGEMENT FIRMS AND 
MULTI-FAMILY OFFICES

Olivier Bizon, chairman 
and co-founder
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Arbet-Engels, CEO and managing director. 
“Over the next two years, we want to 
strengthen our image as a brand of 
premium Swiss quality while growing 
rapidly.”

AESA’s clients include world-leading
cable producers Prysmian, Nexans, 
Sumitomo Electric, General Cable, 
Southwire, Huawei, ZTT, Baosheng and 
others. 

The company’s high-calibre, cost-
effective and time-saving solutions include 
measuring equipment for the electrical 
characterisation of power and 
communication cables along with quality 
data management systems for the whole 
manufacturing plant. 

AESA’s expertise extends to 

pioneering inventions such as the first 
balunless automatic measuring 
equipment for patch cords, connectors and 
LAN cables and the only instrument 
capable of performing linear resistance 
measurement directly on a production line.

The company also offers complete
system solutions covering the hardware, 
software and ISO certification services 
required for accurately capturing, 
collecting and processing test data; these 
solutions are future-proofed for the 
transition of cable manufacturing 
companies to Industry 4.0. 

“We think in terms of innovation and
how we can explore different product 
applications or enter other markets,” 
Arbet-Engels says.

A s a Swiss leader in state-of-the-
art measuring systems for
energy and communication
cables, AESA Cortaillod has
helped global cable 

manufacturers improve productivity and 
profitability over the past 40 years. 

With the world’s wire and
cable market forecast to reach 
US$235.9 billion by 2026 led 
by Asia-Pacific, AESA is a few 
strategic steps away from 
securing market leadership in 
the region. AESA products are 
sold in China, India, Japan, and 
all of Southeast Asia. 

Seeking to boost its
growth in China, where 

it has been active for many years, AESA 
will be opening a new facility in Shanghai 
this year with local resources – offering 
direct support to Chinese and Asian clients.

Research collaborations with 
universities, business partnerships and 
regional joint development projects are 
part of AESA’s market expansion strategy 
into China and Asia-Pacific.

“China comprises nearly half of the
potential cable production market globally, 
so we aim to increase our presence, 
network of partners and relationships with 

academia there,” says Dr Vincent 

Dr Vincent Arbet-
Engels, CEO and 

managing director

SWISS CABLE METROLOGY 
EXPERT AESA EYES EXPANSION 
INTO CHINA AND ASIA-PACIFIC

Sponsored section in cooperation 
with Discovery Reports

Imagine waking up to the tinkling sound of 
the famous cow bells, the cool caress of 
fresh, crisp alpine air and the breathtaking 
vista of the rolling mountains and Lake 
Lucerne as seen from the majestic 
Bürgenstock – this is just the beginning of a 
signature Hotel Villa Honegg 
experience. Setting foot inside the 
historical 113-year-old refurbished villa is 
the start of a journey to unparalleled 
hospitality and luxury. 

From the rooms, facilities, service and
food, Hotel Villa Honegg has curated 
everything down to the last detail to offer 
each guest a distinctly Swiss experience 
that leaves a lasting impression. 

“We are not the typical 5-star hotel. We
personalise our services to make our 
clients feel at home. It is important for us to 
get to know them because here in Hotel 
Villa Honegg, we are a family,” says 
general manager Sebastian Klink. 

Showcasing its aesthetic flair, the hotel
designed 23 rooms and suites to create a 
welcoming and relaxing ambience for 
guests. It sources its food from local 
farmers and butchers to offer an authentic 
taste of Swiss cuisine. Hotel Villa Honegg 

also maintains its own vegetable, fruit and 
herb garden to deliver farm-to-table 
freshness. Newly harvested honey and 
herb salt are also some of the special 
gastronomic touches the hotel provides to 
pamper its guests. 

The hotel likewise established 
partnerships to shine the spotlight on 
Swiss specialities. It partnered with luxury 
watchmaker Hublot, making the brand’s 
watches available on the hotel premises. 
Hotel Villa Honegg is also one of 

LucerneHealth’s partners in its tailor-made 
medical programmes. 

Hotel Villa Honegg is a popular 
destination for Swiss and other European 
tourists, but it is increasingly becoming 
the go-to vacation spot for Asians, 
particularly South Koreans. Working 
with the Switzerland Tourism office and 
key bloggers from Asia, the hotel 
welcomes Chinese, Japanese, 
Singaporean and other tourists from the 
region to its doors.

AUTHENTIC SWISS EXPERIENCE 
AWAITS AT HOTEL VILLA HONEGG

Stunning 360-degree vista at Hotel Villa Honegg

(From left) Roche Maier, chief créateur and Philip Duff, 
chairman and CEO


